





Finding your Sh|ny ObleCt

will improve your bottom line

Using your Shiny Object makes every dollar you spend in advertising
and marketing work harder and smarter. Too many companies try to
sell too many messages. People get confused and lose interest.

By defining your Shiny Object and actively using it, your message will
be focused and more effective — which equals more sales.

What do you walk away with?

1. Clear and precise definition of your Shiny Object

2. Completed Shiny Object Quadrant Model

3. Clear understanding of how to move prospect through the
Shiny Obijects steps to become a customer

4. Identification of factors that hide your Shiny Obiject
5. Completed worksheets that document all rationale

6. Complete understanding of how to incorporate the Shiny Object
Marketing philosophy into company culture (Full Day Workshop Only)

7. Establish next steps to implement a program to fully utilize
Shiny Object Marketing (Full Day Workshop Only)

Other personalized marketing workshops charge up to $20,000

for a single session, Shlny Ob]ECt WorkShOpS

priced so any company can afford them.

Workshop Fees

Full Day Workshop - $10,000

Half Day workshop - $8,500

Materials, per attendee - $150

Travel costs, if applicable

Facility fee, if applicable

Your Workshop Leader:

Mr. LaBonte, President and Co-founder of AdMatrix, a full-service
advertising agency is the creator of the Shiny Objects Marketing
concept, the definitive approach to advertising and marketing in the
21st Century.

Mr. LaBonte is a renown lecturer and author on the subject of Shiny
Object Marketing. His newest book, “Shiny Object Marketing — How
to use primeval instincts to make your brand irresistible” will be avail-
able in all major bookstores by September 2008.

Mr. LaBonte brings a new and refreshing humanistic view of market-
ing in a world of shifting values, changing technology and constantly
fracturing media choices. He examines human desires at the level of
our DNA and gives us marketing guidance in an economy as stormy
and unpredictable as global weather.

When you need a guide, it's best to rely on someone who's been to
where you are going. In the field of marketing, Mr. LaBonte is that
guide. A results-driven, hands-on, senior marketing and advertising
executive, Mr. LaBonte develops programs for his clients that con-
sistently produce sustainable profits and market share growth within
a wide variety of industries. His key strength is his ability to convert
long-term visions into practical action plans by combining his analyti-
cal thinking and creative skills.

The Book

Mr. LaBonte’s book “Shiny Objects Marketing” makes sense of the
chaos that marketing has become and reveals a shining path to build-
ing business for the future.

“This book is the result of banging my head against the marketing
wall for over 30 years. I've been in advertising and marketing my
entire professional life. I've heard every theory and complex analogy
you can dream of. After all these years, after all the theses and high
brow seminars, it simply comes down to this: People are attracted to
Shiny Obijects and if you can make your brand a shiny object, you'll
be irresistible.”
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